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A letter from our CEO
Ancestry® is a technology company with a very human mission: to empower journeys of personal  
discovery to enrich lives. Every year we help millions of people discover, craft, and connect around their 
family stories because learning more about who you are and where you come from creates a stronger 
foundation for navigating the world around you. So much of our lives are shaped by the decisions and 
experiences of those who came before us, and that history is worth capturing and sharing for  
future generations. 

Our mission has guided us through a challenging year that saw the war in Ukraine, continued climate  
crisis, uncertain economic conditions, and ongoing prejudice and division. Amid the polarization in  
today’s social climate, we are constantly reminded that our future, like our past, is intertwined with those 
around us. It is in times of adversity that we must share and explore the facts and stories of the past,  
even the challenging ones, to build a more connected, resilient, and sustainable future for generations  
to come. 

Uncovering every story
This year, in order to better serve a diverse global customer base, we added over 450 new regions  
and communities to AncestryDNA®, including Central and Eastern China, Southwestern China, and  
Nigeria—East Central. These additions give even more people a deeper look at their ancestors  
and the journeys they undertook.

We believe everyone deserves access to culturally important stories and facts that help us realize  
our shared humanity. Last year we announced Ancestry’s $3 million commitment to preserving and  
making at-risk history available for free by 2025, and we continue to make progress toward that initiative.  
Since then, Ancestry has provided free access to more than 5 million searchable records related to  
at-risk history including the Holocaust, slavery and Reconstruction, and Japanese American internment 
during World War II. 

Our commitment to diversity, equity & inclusion
We are building a truly global product for all. Attracting, retaining, and engaging a diverse workforce is 
integral to realizing this vision. We remain committed to fostering a more diverse, equitable, and inclusive 
Ancestry culture and have refined our goals to build a future where by 2025 more than 45% of directors 
and above and STEM roles are held by diverse communities—women and underrepresented ethnicities. 

Prioritizing data privacy
Protecting our customers’ privacy and being good stewards of their data are Ancestry’s highest priorities. 
This starts with the basic belief that customers should always maintain ownership and control over their 
own data. Our customers have trusted us with the most important information about themselves, and 
we’re committed to continuing to build that trust today in the following ways:

● Being transparent to avoid confusion and surprise

● Not sharing customer DNA data with insurers, employers, or third-party marketers

● Making sure our customers have control of their own data

Creating a brighter future for all
AncestryClassroom™ continues to empower the next generation of history makers by bringing  
professional learning tools and Ancestry historical records to K-12 educators—at no cost. We do this to 
help students learn more about themselves, navigate the world around them, and become more resilient.

For the next generation to thrive, the planet must also be healthy. In 2022, we made significant progress 
to cut Ancestry’s carbon emissions, surpassing our 15% reduction goal ahead of the 2025 target. A key 
initiative to cut both emissions and packaging waste was the introduction of our new AncestryDNA kit  
packaging, which is 35% smaller and 50% lighter. This new kit will reduce approximately 460,000 lbs.  
of waste and 40% of supply chain emissions in the first 12 months alone. In addition, we are transitioning 
to the use of recycled materials in all AncestryDNA kits by October 2023. 

We are proud of our progress, yet we realize there is still more to do. 
That’s why Ancestry is steadfast in our commitment to achieve and  
exceed the goals outlined in our second annual impact report.  
Thank you for being part of our story.

President & CEO, Ancestry
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Ancestry  
by the numbers

Building a more  
sustainable and 
equitable world Community impact2022  

impact  
snapshot
For 40 years, Ancestry has facilitated the 
world’s largest collection of online family 
trees and historical records. This platform 
has empowered people to discover, craft, 
and preserve their stories for generations to 
come. We’re committed to using the lessons 
of yesterday to build a brighter tomorrow—
one that is more equitable, sustainable, and 
community-focused. Here’s a snapshot of 
who we are, the progress we’re making, and 
what’s next. 

Launched new  
AncestryDNA kit  
that’s 35% smaller,  
producing 40% less supply  
chain emissions in the first  
12 months alone
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Provided 9M+ students 
access to Ancestry  
records through  
AncestryClassroom 
at no cost,  
on track to reach 10M students  
by 2025

Launched our first 
ever HistoryMakers  
National College Tour 
and scholarship at HBCUs and 
HSIs across the United States

Added 8 new DNA 
ethnicity regions  
and 446 new  
DNA communities  
to support more diverse  
customers globally

Reduced carbon  
emissions by 32.9%1  
and captured Ancestry’s  
carbon footprint baseline

2,300+ hrs of  
Volunteer Time Off  
 recorded by Ancestry employees 
 in 2022

 3.6M+ subscribers,
23M+ DNA customers 
and 131M family trees

$300M+ invested  
to build the world’s  
largest collection  
of family history records— 
with $250M more committed  
over the next decade

1 This number was calculated using data and certain estimates  
across Ancestry’s Scope 1, Scope 2, and its largest Scope 3  
contributors, supply chain and data centers.

40B+ records  
from 80 countries
made available to date

1,350+ employees
9 offices globally

575K+ at-risk records 
made available for  
free in 2022,  
with a 2025 commitment of  
$3M to continue our philanthropic 
preservation efforts



At Ancestry, we’re committed to enhancing our products and allocating our resources to build more 
connected, sustainable, and resilient communities for generations to come. This impact report  
illustrates the progress made across our business in 2022 and the work still to be done.

How this impact report was produced
To gauge our progress over the past year, our Environmental, Social, and Governance (ESG) task 
force—which includes representation from all facets of the organization—has been tracking metrics  
in alignment with the Sustainability Accounting Standards Board (SASB) framework. Results of our 
2022 SASB disclosures can be found on page 27. This year, we are also reporting in alignment with 
the United Nations Sustainable Development Goals (UN SDGs), a series of 17 goals and 169 targets 
that serve as a call-to-action for the peace and prosperity of people and the planet. Based on  
Ancestry’s core corporate responsibility values, we have prioritized initiatives that are authentic  
to our mission and our product to help address society’s greatest challenges.

Working to create a better future

Ethical business practices
We recognize our role in setting the bar for responsible industry innovation through our  
sustainability initiatives, thoughtful sourcing, a commitment to customer privacy protection,  
and by empowering our employees to reach their full potential. 

UN SDGS SUPPORTED:
3. Good Health and Well-being  |  5. Gender Equality  |  7. Affordable and Clean Energy 
8. Decent Work and Economic Growth  |   10. Reduced Inequalities 
12. Responsible Consumption and Production  |  16. Peace, Justice, and Strong Institutions

Diversity, equity & inclusion
We’re committed to fostering a more diverse, equitable, and inclusive Ancestry community  
and developing product experiences that meet the needs of our diverse customers globally. 

UN SDGS SUPPORTED:
5. Gender Equality  |   10. Reduced Inequalities

Community impact
We’re mobilizing Ancestry’s workforce and products to build more connected and resilient  
communities by preserving and amplifying at-risk history, empowering the next generation  
of history makers, and supporting our employees and the causes they care about.

UN SDGS SUPPORTED:
4. Quality Education   |   10. Reduced Inequalities

In the pages that follow, we include details on our progress and commitments in  
three key impact areas: 

Our corporate responsibility approach 
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ethical
business
practices

At Ancestry, we take our responsibility to our customers 
and communities seriously and are committed to  
operating our business in a manner that is good for  
both people and the planet.



For 40 years, we have built trusted relationships with millions of people who have chosen us as  
the platform for discovering, preserving, and sharing the most important information about themselves 
and their families. Protecting our customers’ data and privacy is our top priority. 

Our commitment to customer privacy is guided by three pillars:

● Transparency: we’re honest and clear about the information we collect.

● Simplicity: we use plain language in our privacy practices.

● Control: our customers are in charge of their personal information and how it’s used.

To support these pillars, we’ve instituted the following policies and programs: 

Training
Within 30 days of employment, every employee and contractor must complete mandatory privacy 
training. This year we achieved 98% compliance. We also provide employees with the opportunity  
to take their training further with our Privacy Champion Program. To date, more than 150 Ancestry  
employees have participated in the course. 

Reporting
To give our customers clarity about information requests from government and law enforcement  
entities, we publish a Transparency Report every six months. Each report includes the number of  
valid law enforcement requests for information we received in that timeframe, and how many,  
if any, we complied with. 

Building customer trust by protecting their privacy

At Ancestry, we consistently demonstrate  
leadership in genetic data protection, in part 
through the Coalition for Genetic Data Protection. 
This group proactively monitors legislative and  
regulatory activity, educates policymakers, and  
advocates for legislation upholding protections  
for genetic information privacy based on  
The Future of Privacy Forum’s Privacy Best  
Practices for Consumer Genetic Testing Services.

The coalition for  
genetic data protection

Data stewardship
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Data protection
At Ancestry, we believe all people should have access to the tools they need to discover more about 
their past without fear of leaked information. Here’s how we uphold this belief: 

● We partnered with The Future Privacy Forum and other industry participants to publish Best Practices 
for Consumer Genetic Testing. 

● We co-founded the Coalition for Genetic Data Protection, with the goal of educating legislators about 
direct-to-consumer genetic testing privacy. 

● We strongly advocate for legislation protecting genetic information privacy and best practices.

Oversight
To meet the highest standards of customer privacy, we work with internal and external organizations  
to protect our customers’ information.

● AncestryDNA—Customers can opt-in to make their data available for scientific research. To protect 
the rights of these customers, Ancestry works with a third-party Institutional Review Board (IRB) to 
assure their information is protected.

● Information Security Organization—Under the leadership of a Chief Information Security Officer, 
this organization maintains a security program designed to protect our assets and customers.  
It is regularly audited for continued alignment with industry best practices, company policies, and 
legal and contractual requirements. 
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To create a positive impact on future generations and the world around us, we must lead by example.  
We hold our workforce and suppliers accountable for maintaining high ethical standards to create a 
safe, fair, and inclusive environment for our employees, customers, and communities. 

Employees
Ancestry has enacted a broad set of policies and trainings to ensure our global workforce  
understands its ethical obligations, evolving legal requirements, and best practices.  
Training topics include:

● Anti-Corruption Policy (more on this below)

● Equal Employment Opportunity Policy

● Culture of Compliance

● Anti-Harassment Policy

Anti-Corruption Policy
In support of our underlying commitment to operating our business with integrity, our employees  
and suppliers must adhere to Ancestry’s Anti-Corruption Policy. It reflects all applicable  
anti-corruption and anti-bribery laws and regulations and is reinforced by our compliance hotline.

Suppliers and partners
We expect our suppliers to maintain the same high levels of ethical behavior and practices as  
our employees. This is outlined in our Supplier Code of Conduct, which documents the principles,  
guidelines, and expectations for working with Ancestry in any capacity. Included are standards for 
health and safety, environment, and inclusivity—as well as an expectation that suppliers and their  
employees commit to upholding human rights. 

Additionally, we exclusively partner with labs that are Clinical Laboratory Improvement Amendments 
(CLIA) certified and College of American Pathologists (CAP) accredited. This means they strictly  
adhere to federal regulations, as well as quality and safety standards.

Protecting genetic data with Illumina Laboratory Services
Located in San Diego, California, Illumina Laboratory Services (ILS) has provided Ancestry  
customers a best-in-class DNA testing experience for 10 years and counting. The ILS staff is highly 
trained in biochemistry, robotics operations, and information documentation, as well as lab safety, 
privacy, and HIPAA compliance. They also operate under a strict client confidentiality protocol and  
undergo annual security audits to ensure privacy practices are current. As an added layer of  
protection for our customers’ genetic data, Ancestry never shares customer personal identifying  
information with the lab, keeping the testing process truly anonymous. All DNA data is delivered  
back to us via secure data channels overseen by strict information security teams.

Promoting ethical and inclusive conduct from the inside out

● Whistleblower Policy

● Company Communication Policy

● Social Media Guidelines

● Information Security Policy

Governing the workplace
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For future generations to thrive and make history, we must also protect the planet. In 2022 we made significant  
progress to cut Ancestry’s carbon emissions, surpassing our 15% reduction goal ahead of the 2025 target.

Capturing and reducing our carbon footprint
In 2022, we partnered with landlords, suppliers, and consultants to implement new sustainability improvements and 
track accurate and up-to-date Scope 1 and Scope 2 emissions data, as well as our largest Scope 3 contributors—
our supply chain and Amazon Web Services (AWS) data centers. Aligned to our goal to cut emissions by 15% by 
2025, we are proud to report a 32.9% reduction from 2021 to 2022—already exceeding our three-year objective.  
This significant reduction is largely attributed to our closure of Ancestry’s Salt Lake City office and the transition to 
100% renewable energy by our Scope 3 data center provider AWS, both noted in the table below.

Making great strides to reduce our carbon footprint

In October we launched a new AncestryDNA kit that  
is 35% smaller and 50% lighter than its predecessor.  
The new kit is expected to reduce approximately  
460,000 lbs. of waste and 40% of supply chain  
emissions in the first 12 months of implementation alone. 

To ensure the new design supported our environmental 
goals, we partnered with Sphera, an ESG performance 
consultant, to evaluate the environmental performance  
of the new packaging in comparison to our legacy  
packaging. All information from the assessment will  
also be critically reviewed by independent experts.

Additionally, we’re transitioning to the use of recycled  
materials in all AncestryDNA kits by the end of 2023. 

A look at the new  
AncestryDNA kit

2021 1 2022 % change

Scope 1 369.1 MTCO2e 253.5 MTCO2e -(31.3)%

Scope 2 2,071.4 MTCO2e 1,312.1 MTCO2e -(36.7)%

Scope 32 1,924.1 MTCO2e 1,364.6 MTCO2e -(29.1)%

Total 4,364.6 MTCO2e 2,930.2 MTCO2e -(32.9)%

Ancestry's year-over-year emissions

While we made significant progress to reduce our footprint in 2022, our work is not done. We will continue this  
momentum by maintaining an average of 5% in annual emissions reduction through 2025.

Our sustainability journey
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2 During 2022, Scope 3 emissions included 1,341 MTCO2e and 24 MTCO2e for supply chain and data centers, respectively. During 2021,  
Scope 3 emissions included 1,373 MTCO2e and 551 MTCO2e for supply chain and data centers, respectively.



In 2022, we reenergized our partnership  
with Utah Clean Air (UCAIR), sponsoring a  
new educational campaign that empowers 
Utah community members with the knowledge 
and tools to create cleaner air. The campaign 
featured photos from Newspapers.com to  
illustrate how air quality has changed over time. 
We also sponsored California Clean Air Day, 
which helps individuals, businesses, and  
communities take meaningful action to  
improve the air we breathe.

A breath of fresh air

Real estate sustainability
● We are requesting “green lease” agreements with 

our landlords to ensure the spaces where we work 
continue to make environmental improvements.

● Following last year’s announcement for Ancestry 
employees to choose their workplace—home, 
the office, or hybrid—we looked across our global 
real estate footprint to ensure we are effectively 
utilizing our offices and not taking more space 
than we need. After careful assessment, we made 
the decision to close our Salt Lake City office and 
combine with our Lehi headquarters. The office 
represented 38% of global emissions across 
Scope 1 and 2 in the year prior to its closure. 

● Ancestry engaged employees in the 2022 Earth 
Day Clean-up Challenge, where we encouraged 
them to help reduce waste-to-landfill at work and 
at home by picking up trash in their communities.
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At Ancestry, we take great pride in providing benefits and programs that offer balance, opportunity,  
and fulfillment for employees, whether at work or within their homes.

Our holistic approach to employee well-being
“Ancestry employee” is only one of the hats our employees wear. They are parents, coaches, community  
leaders, DIYers, travelers, and more. They have interests, hobbies, and commitments outside of work that help 
to complete their lives. To encourage their participation in a variety of life-enriching activities, we announced  
a Future of Work approach rooted in flexibility. As part of this location-flexible work policy, employees are  
offered choices in their work environment, including opportunities to work productively from home and form 
connections in person. We also offer a comprehensive benefits package that includes:

● Medical, dental, and vision benefits, as well as free access to mental and financial wellness counseling

● Fitness membership reimbursement and Wellness Program

● Reimbursement for work from home office equipment

● Dependent Care Flexible Spending Account and New Parent Reintegration Program

● 401(k) matching

● PTO and flexible holidays

Supporting the well-being and growth of  
Ancestry workers across the globe

The past few years, we have celebrated the holidays, 
along with our collective hard work and success, by 
giving employees a gift in lieu of a party. Due to the 
positive feedback we received, we continued the 
tradition in 2022 by sending each full-time employee  
a $100 gift card to a vendor of their choice. Ancestry 
also gave our employees a full week off during the 
holidays to rest, recharge, and reconnect with friends 
and family before the new year.

On behalf of our colleagues this holiday season,  
we donated to Theirworld, a global organization 
committed to ending the education crisis. We also 
provided resources for employees to support the 
causes they care most about, which we share  
more about later in this report.

Caring for our employees 
during the holidays

Empowering employees
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Opportunities for growth
To help our employees pursue fulfilling careers, we offer several learning and development opportunities:

● LinkedIn Learning: An online education and skill-development platform. Since its launch in 2018,  
Ancestry employees have completed more than 5,220 courses and 133,250 learning videos.

● Ancestry Manager Program (AMP): A multi-faceted program designed to support current  
managers at any level with the skills, information, and connections they need to manage  
teams successfully.

● AMP Up!: A program that gives emerging leaders insights into the expectations and requirements  
of leading a team at Ancestry.

● Annual Leadership Conference: A 1.5-day conference for Ancestry Directors+ to broaden our  
leaders’ understanding of and confidence in the direction of Ancestry, provide opportunities to  
develop leadership skills, and deepen relationships across the organization.

● First Annual Career Development Week: A week dedicated to helping employees explore career  
aspirations and growth opportunities within Ancestry through virtual training and e-learnings,  
exposure to career resources, and conversations with leadership and functional teams.

Supporting our extended team members in Ukraine
When war broke out in Ukraine in February 2022, Ancestry immediately offered our contractors in the 
region a one-time individual bonus and time off to care for themselves and loved ones. We will continue 
to put their safety and well-being first, offering flexibility and support. We also donated to the International 
Committee of the Red Cross, which helps repair infrastructure, rebuild homes, and provide aid to  
hospitals, schools, mental health facilities, and community centers affected by the war. 
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diversity, 
equity &  
inclusion

Our product vision is to help everyone discover, craft, 
and connect around their family story. To achieve this 
goal—and create a stronger, more inclusive product and 
workplace—we’ve made it our mission to truly reflect  
the communities we serve.



Pursuing a true sense of belonging for all

DEI in our culture

At Ancestry, we believe that for a society to truly prosper, everyone must be able to share their  
authentic selves and live their fullest lives. With that in mind, we are focused on bringing diverse 
voices and perspectives to the table at every level of our business, mitigating bias and removing  
barriers to access. 

Drive to 45 by ‘25
As you’ve seen throughout this report, we remain committed to our bold product vision of helping  
everyone easily discover, craft, and connect around their family story. Engaging and retaining a diverse  
workforce is crucial to building a product that reaches diverse individuals and families across the globe.

To foster a more diverse, equitable, and inclusive Ancestry workforce, last year we made a  
commitment to achieving the following by 2025:

● More than 45% of directors and above will be from diverse backgrounds*—currently 41%.

●  More than 45% of product, engineering, and science roles will be held by the same diverse  
populations—currently 36%.

This information is measured by what employees voluntarily self identify (self-ID). After announcing  
our diversity goal last year and assessing the 2022 data, we found that our previous reporting tool had  
limited capabilities for employees to disclose their diverse identities. Since then, we have invested in  
a new applicant tracking software (ATS) system that will more accurately and inclusively capture the  
diversity of our workforce. 

Through our audit we also found that gender and ethnicity demographic data had a larger response  
than other available self-ID metrics. As a result of these learnings, we’ve refined our organizational goal  
to focus on gender and underrepresented ethnicities in our Director+ and STEM roles to ensure we  
are tracking and holding ourselves accountable with the data available in the near term. 

We’re also implementing new tools for employees to disclose LGBTQIA+, veteran and disability status with 
enhanced inclusive language, along with the company-wide forums outlined in the following pages to  
re-engage employees and bolster psychological safety. It is our intention that after these new reporting tools 
have been established, we will share expanded diversity goals that are inclusive of all underrepresented  
groups (women, underrepresented ethnicities, LGBTQIA+, veterans and people with disabilities).

Fostering a more inclusive environment
Ancestry has put the following policies, programs, and checkpoints in place to build a stronger  
foundation of psychological safety and team trust to foster an inclusive workplace reflective of  
our diverse world:

Employee Resource Groups
Ancestry’s voluntary Employee Resource Groups (ERGs) provide a safe space for colleagues to  
share experiences and inform inclusive business initiatives. For example, our Somos Employee  
Resource Group provided counsel for the release of the Mexico 1930 census to provide a better  
experience for our Latino customers. Our seven ERGs include Asia Pacific@Ancestry, Ancestry  
Women in Technology, Black Roots, Honor, Somos, PRIDE, and our newest addition, Ability.

*Ancestry defines underrepresented ethnicities as: Black or African American;  
Native Hawaiian or Other Pacific Islander; Asian ; Hispanic or Latino; American Indian  
or Alaska Native; OR Two or More Races.

Ability
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As part of Ancestry’s Pride Month festivities in 
2022, we brought in LGBTQIA+ and disability 
activist Ryan O’Connell to participate in our 
Amplify Voices speaker series. During the  
session, our employees were able to connect 
with this Emmy-nominated actor, director,  
comedian, and author of the 2015 memoir,  
I’m Special: And Other Lies We Tell Ourselves, 

on why representation is so important in film.

Ancestry was also proud to sponsor several 
Pride celebrations where our employees live 
and work, including the Utah Pride Parade in 
June where Ancestry employees and their  
families marched with over 100,000 people  
in celebration and support of the  
LGBTQIA+ community.

Celebrating pride

CEO Action Pledge for Diversity & Inclusion
This year, our CEO joined more than 2,300 others in their commitment to advance diversity and inclusion in  
the workplace. Beginning in 2022, we’ve implemented and expanded diversity and inclusion programming  
to support the goals outlined in the CEO Action Pledge for Diversity & Inclusion, and we will continue to hold  
ourselves accountable to them. 

Global Day of Understanding
As part of Ancestry’s participation in the CEO Action Pledge for Diversity & Inclusion, this year we hosted our 
first-ever Global Day of Understanding. We welcomed panelists Farrah Qureshi, Founder and CEO of Global 
Diversity Practice; Kellie McElhaney, Founding Director of the Center for Equity, Gender, and Leadership at the 
University of California, Berkeley; and Shane Koller, Ancestry’s Head of People & Places, for an open discussion 
about psychological safety in the workplace. More than 700 employees from around the world gathered  
virtually and in person for this inaugural event, and we will continue to host these forums in the years to come.

Amplify Voices
In addition to hosting vibrant programming during key cultural months, we continued our internal speaker 
series—Amplify Voices—where we invite thought leaders from diverse backgrounds to share their stories, the 
stories of history makers before them, and how each of us can play a role in building a more inclusive world. 
For Asian American Pacific Islander Heritage Month, we welcomed Bing Chen, Co-Founder of Gold House, for 
a fireside chat with Ancestry CEO Deb Liu on the importance of diverse representation, the rise in anti-Asian 
prejudice and violence, and the power of storytelling to build more inclusive businesses and communities. 
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Attracting and retaining diverse talent
To ensure people from traditionally underrepresented groups find opportunities within Ancestry and to create  
an environment where everyone can advance and find career fulfillment, we’ve introduced new initiatives  
and grown our partnerships.

Career Pathways
Through our participation in Blackstone’s Career Pathways program, we have created clear goals and strategies  
to attract and retain employees from historically untapped talent pools. This includes diversifying talent sourcing,  
providing training and upskilling, and updating job descriptions to support more inclusive hiring practices.

HistoryMakers National College Tour
Part of building a diverse workforce is addressing barriers faced by students from underrepresented communities.  
To give Ancestry employees an opportunity for authentic community engagement, we kicked off the first  
HistoryMakers National College Tour with Historically Black Colleges & Universities (HBCU) and Hispanic-Serving 
Institutions (HSI). In 2023, the HistoryMakers National College Tour will expand with the inclusion of an academic 
institution registered as a member of the Tribal Colleges and Universities. 

For our inaugural tour, Ancestry employees visited the University of Arizona, Florida International University, and  
Bowie State University to host on-campus interviews, résumé review workshops, AncestryDNA demos, and Ancestry  
Internships 101 sessions. The capstone of our inaugural tour was the announcement of Ancestry’s HistoryMakers 
Scholarship and recipients. To apply, STEM scholars from the 2022 HistoryMakers campus locations shared how 
they plan to make history and the impact they hope to have on their local communities. With these continued efforts, 
we hope that our 2023 class of interns will be the most diverse and dynamic we’ve ever seen at Ancestry. 

Pay parity and equal opportunity
We’ve continued our commitment to maintaining pay parity and equal opportunity by conducting compensation  
analyses and reviewing promotion rates for gender and ethnicity. We’re also proud signatories of the Parity Pledge  
at Parity.org, promising to interview and consider at least one qualified woman and person of color for every director  
and above role. And we remain committed to Catalyst’s CEO Champions for Change pledge, which calls for the  
advancement of more women across all levels of leadership.
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Ancestry is committed to our product vision of helping everyone easily discover, craft, and connect  
around their family story. To achieve this, we’re unlocking the power of DNA and family history features  
for underrepresented regions and people without traditional family history records, while spotlighting  
diverse cultures in our content. Here’s how we’re working toward a more inclusive product  
experience for all: 

Product review
Ancestry’s Product Diversity Panel reviews more than 90% of our product and marketing content to  
ensure cultural sensitivity and the respectful representation of marginalized and underrepresented  
people and communities. This year, our Panel grew by 25%, with representation from diverse  
backgrounds around the world, including Polynesian, Hawaiian, and Pacific Islander; Indigenous  
Central and South American; and Afro-Caribbean communities. 

The Product Diversity Panel helps review materials so that: 

● All new AncestryDNA regions and communities are authored and/or reviewed by a qualified  
historical/cultural sensitivity expert before publishing. 

● All StoryScout® content, which provides customers with unique stories about their ancestors  
based on historical records, is reviewed by a qualified, historical/cultural sensitivity expert  
before publishing. 

● New historical collection titles and descriptions are reviewed for cultural sensitivity and  
historical accuracy.

Taking a proactive approach to ensuring an inclusive  
experience for every customer

For generations, Black Americans have faced systemic barriers 
and challenges trying to connect with their past. Because of 
slavery, the origins of entire families were unjustly and brutally 
erased, creating a damaging and lasting impact. At Ancestry, 
we’re continuously investing in tools and record collections to 
help uncover untold stories, like that of Hawkins Wilson—a man 
born into slavery and torn from his family as a young boy. As a 
grown, newly freed man living in Galveston nearly 25 years later, 
Wilson sent letters to the Freedmen’s Bureau in hopes of  
reuniting with his loved ones, but the letters were never delivered. 

Ancestry unearthed Wilson’s letters after digitizing and indexing 
Freedmen’s Bureau records on Ancestry—a collection of more 
than 3.7 million free records that can enable meaningful family 
history breakthroughs for Black Americans. In the film, “A Dream 
Delivered: The Lost Letters of Hawkins Wilson,” Wilson’s letters 
were finally delivered to his modern-day descendants, and the 
family was reunited more than a century later. Released on  
Juneteenth, the documentary is hosted by Emmy-nominated 
actor Anthony Anderson (“Black-ish,” “Law & Order”) with  
acclaimed director Rashidi Harper.

A Dream Delivered:  
The Lost Letters of Hawkins Wilson 
showcases the power of discovering your own family’s roots

DEI in our products
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DNA diversity
With more than 23 million people in our growing DNA network, we 
know how important it is to represent the regions and populations 
around the world fairly and accurately—and we work with a diverse 
network of outside scholars and experts to develop and name our 
ethnicity regions. With our scientific advances and continued  
precision improvements, we now offer 1,830 DNA communities  
and 84 ethnicity regions. New DNA communities include: 

● Nigeria—East Central

● Nilotic Peoples

● Nepal and the  
Himalayan Foothills

● Tibetan Peoples

In our first quarter of 2023, we expect to release 413 new DNA  
communities, which will offer our customers with African ancestors 
new windows into their past, new levels of specificity, and new  
insights into the lives of their ancestors. All content is being  
developed by Product Diversity Panel members. 

● Southwestern China

● Central and Eastern China

● Hawaii

● New Zealand Maori
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community 
impact

At the root of everything we do is people—our employees,  
our customers, and our community. By working to improve 
the lives of everyone Ancestry touches, we can help make the 
world a better place for current and future generations.



To empower our employees to give back to the causes they care about, we encourage them to contribute their 
time and talents to recognized nonprofit organizations of their choice by providing all full-time employees with 
16 hours of paid Volunteer Time Off (VTO). This year, Ancestry employees reported more than 2,300 hours of 
volunteer time.

Each year, Ancestry employees can also donate one AncestryDNA kit and one World Explorer membership  
to a nonprofit of their choice for use in a raffle, giveaway, or auction. With these donations, in 2022,  
Ancestry contributed more than 300 AncestryDNA kits and subscriptions to help support worthy causes. 

Global Week of Service
Ancestry’s second Global Week of Service gave employees the opportunity to make a difference  
in the community with projects aligned to Ancestry’s impact focus areas: 

● Preserve and amplify at-risk history

● Empower the next generation of history makers

● Create a more sustainable and inclusive future for all

And what a week it was! Here are just some of the highlights, also captured in our Global Week of Service Video.

Investing in the passions of our people

Supporting employees 
and their causes
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https://www.youtube.com/watch?v=lKm77ajXoTs


Global Week of Service: The impact we made together

2,400+ preserved  
Holocaust records  
indexed through the World Archives Project, 
supporting the United States Holocaust Memorial 
Museum and Ancestry’s World Memory Project.

75+ water filters were built by Ancestry 
employees, providing more than 792 people  
in need with access to clean water for up to  
10 years.

120+ children received backpacks that 
were decorated and packed by Ancestry  
employees through Boys & Girls Clubs of America 
and Pens for Kids.

140+ blind or  
visually impaired people  
received help from Ancestry employees through 
the Be My Eyes app (more on page 22).

30+ letters of encouragement were written 
and sent to military men and women overseas 
through Operation Encouragement.

100+ employees participated  
in plastic waste and clean air educational webinars 
to learn how to reduce waste and emissions  
at home and work. 

● Employees from around the world heard from 
Plastic Oceans, a global non-profit working to  
end plastic pollution and foster sustainable  
communities worldwide. The group led a  
workshop to connect and learn about tips and  
recommendations for reducing our plastic waste. 

● We welcomed Brian Sheridan, the head of the  
Coalition for Clean Air, for an insightful webinar  
about simple changes to help clean the air in  
our communities. 

40+ employees volunteered  
with the Department of Veterans Affairs’ Utah  
Veterans Cemetery & Memorial Park Service.
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https://www.ushmm.org/online/world-memory-project/


Ancestry team members around the world learned how to  
use the “Be My Eyes” app and volunteered to help more than 
140 blind or visually impaired people. “Be My Eyes” is the  
largest online blind and low-vision community in the world. 
Anyone with access to a smartphone can assist a user in  
real time. Here are just two examples of how Ancestry  
employees made a difference that day. 

● Kevin M. helped a blind gentleman in Savannah, GA,  
walk from his house to the barber shop. “…I helped him  
with crossing the street and navigating his way into the  
barber shop…we chatted the whole way…such an  
amazing experience.” 

● Seth S. helped someone set up the digital wallpaper on 
their computer. “Wow, this is such an amazing service!”

After the morning “Be My Eyes” session, 700 Ancestry  
employees from around the world participated in the  
inaugural Ancestry Global Day of Understanding (see pg. 15), 
an open dialogue which outlined ways to help foster  
psychological safety in the workplace and our communities. 

  
Diversity, Equity & Inclusion Day

As part of our Global Week of Service,  
some of us at Ancestry had the pleasure of  
volunteering with the Dublin Society for  
Prevention of Cruelty to Animals (DSPCA) on 
‘Make Your Mark Day.’ We gave our time to help 
these earth angels that care for the beautiful  
animals at this shelter every day. They don’t get 
enough credit for all the exceptionally hard work 
they do. They are the only voice for these poor, 
unfortunate animals. We spent our day getting to 
know, cuddle and walk these fantastic pooches 
who need kind, loving homes, and a beautiful 
family to share their lives with.

– Leighann Tyrrell 
Senior Team Lead for International Accounts

Make Your Mark Day
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Global Week of Service: Spotlights

Our Ancestry workforce came together virtually 
and in person to learn about how access to  
quality curriculum and resources helps address 
the global education crisis. Attendees also 
created school supply kits for students in need. 
Leading up to Education Day, we hosted school 
supplies drives across our office locations.  
In London, supplies were donated to School 
Drive, and in response the organization wrote 
that the donations will “really put a smile on the 
faces of those disadvantaged families who  
would not otherwise have been able to provide 
their children with these essential school items.”

Education Day



Enhancing education

Love F. is passionate about family history research. 
She is the coordinator of secondary language arts  
and reading at Half Hollow Hills Central School District  
in New York. As an avid Ancestry user herself, Love  
collaborated with Ancestry to create a new Family 
History Starter Kit to help educators understand how 
to use AncestryClassroom resources to enhance their 
students’ learning experience. Love has also hosted 
AncestryClassroom training workshops with more 
than 70 fellow educators, and most recently joined  
Ancestry family history expert Crista Cowan for a  
Facebook Live event on creative ways to inspire  
students to explore their family stories. 

For the Love of  
AncestryClassroom

According to the 2022 State of Global Learning Poverty Report, right now more than 260 million  
children around the world are currently out of school, and the pandemic left seven out of 10 children in  
lower-income countries unable to read basic text at age 10. On top of that, one out of every two young  
people are not on track to have the most basic skills for employment by 2030.

It is more important than ever for businesses to step up and do their part to build brighter futures  
for the next generation. Through our community partnerships and product, we are committed to  
empowering future history makers with the tools and support they need to succeed. 

Enriched content, expanded access for AncestryClassroom
For more than a decade, AncestryClassroom has provided educators with access to classroom  
resources, professional learning tools, and Ancestry record collections at no cost. Today, more than  
9 million students have access to the program—learning more about themselves, navigating the world 
around them, and becoming more resilient. This year, we provided K-12 educators and students with 
access to Ancestry record collections and resources, and we’re on track to surpass our goal of  
reaching 10 million students by 2025.

AncestryClassroom goes global
To reach more students globally, Ancestry made AncestryClassroom available in both Australia  
and New Zealand in 2022. Educators in these new regions can now help students personally connect 
to history, develop research skills, access original documents, strengthen their sense of self, and 
much more. In 2023, we plan to expand to even more regions globally, first with expansion in the  
UK and Canada. 

Building a brighter future for the next generation
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“…Learning the human stories  
 is both a collaborative and  
 personal journey.” —Love F. 



More inclusive experiences  
for all students 
AncestryClassroom now includes access to 
“World Explorer,” the full global record collection 
available on Ancestry. It unlocks access to  
all global historical records on the Ancestry  
platform, including more than 5 billion  
international records to better serve students  
from diverse backgrounds. Now, students are  
no longer restricted by geolocation. In addition,  
teachers and students will continue to enjoy 
access to search more than 580 million military 
records through Fold3® and Newspapers.com, 
with its more than two billion articles from  
thousands of newspaper archives. 

We also introduced a language toggle feature, 
enabling Spanish-first customers in the U.S. to  
use Ancestry.com in their preferred language.  
We began with Spanish to better serve students 
and their families in the U.S. where 40 million  
people, or 13% of the U.S. population, are  
Spanish speakers. The feature is also being  
used to support French in Canada.

For students to reach their full potential, they need 
access to safe spaces, mentors, and resources 
after school as well. That is why we launched  
our national partnership with Boys & Girls Clubs  
of America in 2022—to provide Club kids with  
tools and resources they need to make history.  
We started with a graduation program to  
celebrate Club seniors and the new Ancestry  
HistoryMakers Scholarship, which was awarded  
to three outstanding BGCA seniors. We look  
forward to building on this partnership in 2023 
to recognize and celebrate the diverse history 
makers of the past, present, and future.

We are proud to join Theirworld’s Global Business  
Coalition for Education, a movement of businesses  
committed to ending the global education crisis and  
unleashing the potential of the next generation. We will 
work with the coalition and member organizations to  
assess how we can enhance AncestryClassroom and 
leverage other resources to help students around the 
world find their personal place in history. We are also  
directly supporting Theirworld’s Global Youth Ambassador 
program through 2023, which gives young people who  
are passionate about ending the education crisis  
the skills, knowledge, and community to unlock big  
change at a local and global level.

Theirworld’s global  
business coalition  
for education

Empowering the next 
generation of history 
makers after school
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http://Newspapers.com
https://theirworld.org/projects/global-youth-ambassadors/


Cultural preservation

We have a responsibility to generations before and after us to preserve and make culturally  
important facts and stories that are at risk of being forgotten, misunderstood, and overlooked  
available at no cost. As such, we have committed $3 million to acquiring, digitizing, and making  
at-risk history available for free by 2025 to amplify stories throughout history, even the  
challenging ones, that help us realize our shared humanity.

The World Memory Project
The World Memory Project is a free, online, searchable resource for information about victims  
and survivors of the Holocaust and Nazi persecution during World War II. It was created  
through a partnership between Ancestry and The United States Holocaust Memorial Museum, 
with software and processes developed by the Ancestry World Archives Project. In 2022,  
more than 120,000 additional records were indexed and added to the database. 

The Freedmen’s Bureau
Ancestry is continuing to expand our resources for the Black community by adding new  
searchable and digitized collections, like the Freedmen’s Bureau collection, so every story  
can be found and told. Descendants of previously enslaved people in the U.S. can learn more  
about their families and make meaningful family history breakthroughs using the 3.7 million  
free records from the Freedmen’s Bureau and Freedman’s Bank collections. 

Ancestry acquired additional records from the  
National Archives and Records Administration  
(NARA) in 2022—adding them to our existing  
Freedmen’s Bureau collections. These include:

● Registers and Payrolls of Freedmen  
Employed on Plantations

● Freedmen’s Hospital and Field Offices

Curaçao, Netherlands, Slave Registers and  
Emancipation Registers 1839-1863
We remain committed to acquiring, digitizing, and making the records of enslaved people freely  
available, and most recently acquired Dutch colonial records about enslaved people between the  
years 1839 and 1863. The Slave Registers provide names, mothers’ names, sex assigned at birth,  
and names of the slave owners. The Emancipation Registers provide details about people who  
were legally enslaved at the time of emancipation in 1863, including name, surname (which was  
received at time of emancipation), year of birth, mother’s name, and former slave owner. 
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Providing protection and access for vital, vulnerable records



Shelling by Russian forces continues to threaten 
the artifacts of Ukrainian cultural heritage. Amid the 
destruction, Ukraine is desperately trying to prevent 
the loss of irretrievable information, and organizations 
around the world are coming together to help. 

Following a UK initiative to provide Ukrainian archives 
and libraries with the capabilities to save archival  
assets, Ancestry content teams responded by  
donating scanning equipment to support The  
Committee for Ukrainian Museums. The cameras  
and laptops donated will help the museums protect,  
digitize, and preserve their at-risk collections. The 
equipment arrived in Ukraine in April 2022 and is 
currently in use at the Andrei Sheptytsky National 
Museum in Lviv, Ukraine. 

Ancestry scanning 
equipment helps 
Ukrainians preserve 
their cultural heritage

26



Code Metric Ancestry

TC-IM-000.A
Entity-defined  
measure of  
user activity

3.6M  
SUBSCRIBERS

TC-IM-000.B

1  Data processing 
capacity, and

2  Percentage  
outsourced

1  17M MIPS, 

2  100%  
OUTSOURCED

TC-IM-000.C

1  Amount of data  
storage, and

2  Percentage  
outsourced

1  29 PB,

2  98%  
OUTSOURCED

Topic Code Metric Ancestry

Environmental 
Footprint  
of Hardware  
Infrastructure

TC-IM-130A.1

1  Total energy consumed, 

2  Percentage grid electricity, and

3  Percentage renewable

1  24,288.6 GJ,

2  100%,

3  0% 

TC-IM-130A.2

1  Total water withdrawn, and

2  Total water consumed,  
percentage of each in regions  
with high or extremely high  
baseline water stress

Ancestry is establishing a 
baseline across our real  
estate footprint to provide 
this metric in future reports.

TC-IM-130A.3

Discussion of the integration  
of environmental considerations  
into strategic planning for data 
center needs

See content on page 9

Activity metrics Accounting metrics

SASB metrics

In addition to the policies, initiatives, and  
goals outlined in this report, Ancestry is  
committed to transparency and accountability 
for all financial and non-financial impacts.  
To provide objective measurability of our  
performance against our peers, we have  
gathered and submitted data consistent 
with the Sustainability Accounting Standards 
Board (SASB) framework. SASB Standards 
guide the disclosure of financially material 
sustainability information by companies to 
their investors. The standards identify the 
subset of Environmental, Social, and  
Governance (ESG) issues most relevant to 
financial performance in each industry. SASB 
metrics, as presented here, will provide a 
benchmark from which Ancestry stakeholders 
can follow our progress, and we can evolve  
as an organization and corporate citizen.
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Topic Code Metric Ancestry

Data Privacy, 
Advertising  
Standards & 
Freedom of 
Expression

TC-IM-220A.1
Description of policies and practic-
es relating to behavioral advertising 
and user privacy

Ancestry provides notices to our  
customers about behavioral advertising 
and user privacy in the following  
documents:

Privacy Philosophy 
Privacy Statement 
About Cookies 

TC-IM-220A.2
Number of users whose  
information is used for  
secondary purposes

Ancestry uses customer data as  
described in its Privacy Statement  
and relies on consent when legally  
required to do so. Ancestry does  
provide user information to certain  
affiliate ancillary sites: Newspapers.com 
and FindAGrave.com where third party 
ads are presented.

TC-IM-220A.3

Total amount of monetary  
losses as a result of legal  
proceedings associated  
with user privacy

$0 

TC-IM-220A.4

1   Number of law  
enforcement requests for  
user information,
2  Number of users whose  
information was requested, and 
3  Percentage resulting  
in disclosure

1  8 valid law enforcement  requests 
received,

2  Law enforcement requested  
information on 26 individuals,

3  25% of law enforcement requests 
resulted in disclosure, none of which 
included DNA information

TC-IM-220A.5

List of countries where core  
products or services are  
subject to government- 
required monitoring, blocking, 
content filtering, or censoring

None

TC-IM-220A.6

Number of government  
requests to remove content, per-
centage compliance  
with requests

None

Topic Code Metric Ancestry

Data Security

TC-IM-230A.1

1  Number of data breaches, 
2  Percentage involving  
personally identifiable  
information (PII), and
3  Number of users affected

0

TC-IM-230A.2

Description of approach to  
identifying and addressing  
data security risks,  
including use of third-party  
cybersecurity standards

See content on page 7

Employee 
Recruitment, 
Inclusion & 
Performance

TC-IM-330A.1 Percentage of employees  
that are foreign nationals3 10%

TC-IM-330A.2 Employee engagement  
as a percentage 77% 1

TC-IM-330A.3

Percentage of gender  
and racial/ethnic group  
representation for 
1  Management, 
2  Technical staff, and 
3  All other employees

1  Management: 15.4%, 
2  Technical staff: 30.4%,
3  All other employees: 23.9%2

Intellectual 
Property 
Protection & 
Competitive 
Behavior

TC-IM-520A.1

Total amount of monetary  
losses as a result of legal  
proceedings associated  
with anti-competitive  
behavior regulations

$0

1 Per September 2022 survey. Score is calculated as an average of employee responses to the question “How happy are you  
working at Ancestry?" Initial score uses a Likert scale of 1 - 5 (“not at all” to “completely happy,” respectively) and is converted to  
a scale of 1-100 for comparison across survey questions. 

2 All percentages are based on US metrics only. 

Accounting metrics

https://www.ancestry.com/c/privacyphilosophy
https://www.ancestry.com/c/legal/privacystatement
https://www.ancestry.com/c/legal/aboutcookies


We empower journeys of personal discovery to enrich lives. 
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